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“Obtaining information is like fishing”

Today, how quickly you gather information, how good the information is and how you act
on that information will decide whether you win or lose. In this era overflowing with
information, your decisions about how to select information, when to obtain it, how to
act based on it, and whether your judgment is appropriate will decide whether you will
survive. Further, the distinction must be made between information that anyone can
obtain from internet and print media, and information that has been passed on by a

person.



You will hardly catch any fish if you don’t go fishing. Even if you are watching a fishing
scene on a TV show, you will not be able to enjoy a delicious fish just plucked from the
water. Further, if conditions like a secluded location, the timing of the tide, the weather,
your tools, and your skill are not right, catching a fish is a hopeless task. Furthermore,
even if you do catch a fish, if you do not promptly take care of it, a few hours later the
fish’s fresh taste is gone, and its value is lost. Just as a fish is a living thing, so too is

information.

There are five key points to valuable and merited information: People, place, time,
method of approach, and handling; to wit, from whom you get it, from where you get it,
when to get it, how to get it, how to process it. Valuable information is known only to a
few people. This is a matter of appropriately perceiving people’s affiliations and opinions.
If your timing is wrong, the opportunity will pass to your competition, much as a fish
that is past its season is inedible. Valuable information costs money. However, illegal
approaches are banned. Questions such as with whom to share obtained information,
how much to invest on it, and the like, if not promptly dealt with, will cause the
proverbial fish to spoil. This means that it is important not only to obtain information,

but also to apply it.
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